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Porsche Brand Ambassador is the new face of the CFDA Fashion Targets Breast Cancer Campaign

Porsche, Maria Sharapova and the Council of Fashion Designers of America
(CFDA) team up for a good cause
Atlanta. International tennis superstar and Brand Ambassador for Porsche AG,
Maria Sharapova has been selected as the face of the 2014 ‘Fashion Targets Breast
Cancer Campaign’ (FTBC). The FTBC program is the longest running charitable
initiative

of

a not-for-profit

the

Council

trade

of

Fashion

association founded

Designers
in

1962

of

America

that leads

(CFDA),

industry-wide

initiatives and whose membership consists of more than 450 of America’s foremost
fashion designers.
A summer soiree, presented by Porsche, celebrated the launch of the campaign and
the 20th Anniversary at The New Museum in New York City, just ahead this year´s
final Grand Slam tournament, the 2014 US Open. Sharapova is Brand Ambassador
to Porsche AG since April 2013; her appointment to this includes a worldwide
communications campaign, for example the launch of the all new Porsche Macan at
the Los Angeles Auto Show last November. The sponsorship of FTBC’s 20th
Anniversary celebration is indicative of Porsche’s support of Maria’s passions, as well
as a growing involvement with the luxury fashion community.
“I am honored to partner this year with the CFDA to celebrate the 20th Anniversary
of “Fashion Targets Breast Cancer”. Over the last 20 years, FTBC has mobilized the
fashion industry and the public consumer for this worthy charitable initiative," says
Sharapova. "Porsche’s commitment to sponsor the campaign unveil celebration in
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NYC means so much to me, and is reflective of the brand’s dedication to this
important cause.“
Fashion Targets Breast Cancer was inspired by CFDA member Ralph Lauren in
1994 as the American Fashion Industry’s response to breast cancer. To date, the
initiative has raised over $54 million for breast cancer worldwide, with every dollar
going back to patient care.
The campaign features four images of Sharapova sporting CFDA designers. It was
shot in Los Angeles at Milk Studios by fashion photographer Michael Beauplet. The
advertisement campaign will run in the US from September to December in
publications including the October issues of Vogue and Vanity Fair and the
September 14th issue of T Magazine.

###
About Porsche Cars North America
Porsche Cars North America, Inc. (PCNA), based in Atlanta, Ga. is the exclusive U.S. importer of Porsche 918
Spyder, 911, Boxster and Cayman sports cars, the Macan and Cayenne SUVs and Panamera sports sedan.
Established in 1984, it is a wholly-owned subsidiary of Porsche AG, which is headquartered in Stuttgart,
Germany. PCNA employs approximately 270 people who provide parts, service, marketing and training for 189
dealers. They, in turn, work to provide Porsche customers with a best-in-class experience that is in keeping with
the brand’s 66-year history and leadership in the advancement of vehicle performance, safety and efficiency.
At the core of this success is Porsche’s proud racing heritage that boasts some 30,000 motorsport wins to date.
Connect with us socially: http://www.twitter.com/Porsche, http://www.Facebook.com/Porsche,
http://drive.porsche.com/us and http://www.instagram.com/Porsche
For Porsche apps: http://www.porsche.com/usa/entertainment/apps/
Note: Photos and video footage are available to accredited journalists on the Porsche Press Database at
http://press.porsche.com/
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